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From the Heart...






. . . Life Skills for Today




By Sharon L. Benedict MS, CLC

TIME & MONEY . . . CHOICES
Fitting Your Plans into Your Life
Were you able to put time aside this last week to start writing down your strategic life plan? Are you having fun yet?  If not, be kind with yourself. Today, this week, is a new opportunity to set aside time for you to begin your strategic planning. Place those core values, dreams, and goals you have on a large sheet of paper. Initially focus on three dreams and three goals; then prioritize them using four columns titled:
· Core Values (1st column)

· Dreams & Goals (2nd column)

· Set SMART Date (3rd column)

· Contact people (4th column)
This one-page life plan worksheet will provide a useful beginning. Start a life plan notebook for you and your family with this worksheet—routinely referring back to your notebook throughout the year.
Once you have this worksheet in front of you, it’s time to fit them into your life and relationships. Remember, time/money management is really life management the SMART way (Specific, Measurable, Attainable, Realistic/Relevant, Time-phased). That means looking very close at how your budget lines up with your dreams and goals. For wherever you spend your money is where you spend your time and life.  Let me say again, wherever you spend your money is where you spend your life!
Your Personal Budget consists of specific categories itemizing every annual mandatory and discretionary expense, and all sources of income. Use current tax-related category terms to make it easy to transfer the amounts to your FIT 1040 form. You can be more creative with your non-tax related category terms (ie. groceries, dining, clothing, home repairs). 
Your next step is to place your annual income and expenses in each category. Highlight where you may need to shift some dollars to cover certain mandatory expenses. Review your discretionary expenditures to insure the budget covers your necessities, contributes to your dreams and goals, and fits your core values.
Have your budget sheet placed next to your life plan worksheet to help you more effectively align your spending with your goals. Seek a trusted friend’s help if you are not inclined to work with numbers, nor consider yourself savvy with budgeting and finances. Their questions and feedback may prove a valuable asset.
Questions will arise. What do I buy and why? What do I consider a necessity or luxury? What do I say goodbye to and add to my budget? How will those choices support my core values and build my dreams and goals, without jeopardizing my money, time, and relationships? 
Set aside a focused, committed weekend to try out this exercise. You will discover some revealing insights into where you are heading in life. Have a family discussion about forming a mutually agreeable budgeting plan and SMART actions. You may also want to seek reliable advice from a professional financial advisor on life and estate planning—start today.

Although it is not easy or fun to look close at where your dollars go, this budget task is indispensable for supporting and achieving your dreams, goals, and preserving healthy relationships. Be honest with yourself. If our Fortune 500 companies deem it important, then we should also take it seriously for ourselves.  Without a financial plan, we too would have the tendency to lose sight of our core values, overspend and accumulate substantial debt, risk lack of funds for emergencies, and have no capital to reach our more significant dreams and goals.

Next issue, we will go into more detail on the benefits of strategic budget planning and the consequences if you don’t—directly impacting your life, family, and other relationships. You will learn how our nation’s middle-income families are doing in the 21st century; and how you can improve the odds of a better future for yourself and those you love.
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